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 President’s Update  

to the Board of Trustees 
November 2017 

 

1. Alamance Community College hosted a “Discover Your Dream Career” workshop on Nov. 
16 – a first-ever marketing event aimed at older adults exploring a career change. 

College staff welcomed more than three dozen guests from the community and provided 
them career assessment tools, information about financial aid and veteran benefits, and a 
presentation on the many job opportunities in Alamance County. The workshop provided 
a springboard to discussions about workforce training programs offered at both the 
curriculum and continuing education level. 

The College collected information about each guest and an ACC recruiter is following up 
with each guest. 

The event was promoted via community outreach, including area churches, social media, 
and radio and print advertising. 

The College will reprise the event next year. 

2. The College completed a feasibility study outlining possible satellite locations for 
Alamance Community College. The study was presented to trustees in November for 
future discussion. 

As part of its Master Facilities Planning, the College is evaluating possible campus facilities 
to the east and west of the Carrington-Scott campus. Possible locations might include 
Mebane and Burlington. 

The study addressed the following points:  

 Strategic growth for ACC; 

 Alamance County workforce and economic development; 

 Student interest and accessibility; 

 Labor market projections;  

 Programming opportunities; 

 Financial investment and ROI. 

Several potential sites have been evaluated. Further review and discussion by the board 
of trustees is expected. No decisions have been made.    
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3. Phyllis Daugherty, a student in the Horticulture Technology program, was awarded the 
North Carolina Work-Based Learning Association William D. Weston Student of the Year 
Award. 

It is the first time an ACC horticulture student has won a state-wide honor. 

Daugherty is a non-traditional student who enrolled at ACC seeking a career change after 

working years in Human Resources, training and development. She came to the College 

seeking an associate’s degree in Horticulture Technology, but already with a bachelor’s in 

Business Administration and Marketing. 

Since enrolling at ACC in fall 2016, Daugherty worked at Hoffman Nursery in summer 

2017 as part of the Work-Based Learning seminar. In just one year at ACC, she has 

excelled: Dean’s List, scholarship recipient, competed in the National Collegiate 

Landscape Competition, and elected as president of the campus FLORA Club for the 2017-

18 academic year. She expects to graduate in spring 2018. 

4. Staff and faculty on Nov. 9 reviewed several proposals on how the College may proceed 
with utilizing space left vacant from the program transfers to the Advanced Applied 
Technology Center. 

Consultants and administrative services staff emphasized that no final decisions have 

been made and that the November “back-fill meeting” was meant to gather feedback and 

generate additional discussion. 

5. In November, the College’s Marketing office, in partnership with North Star Marketing of 
Burlington, launched a digital marketing campaign to promote advanced manufacturing 
careers and the five high-tech programs in the Advanced Applied Technology Center. 

The digital marketing campaign included a robust analysis of “value-added” 
communications to prospective students considering a career change. A video, a shorter 
video ad and a series of program-specific landing pages were launched across multiple 
social media platforms, including Facebook, Instagram, Twitter, and YouTube. 

By forcing interested prospects to review special content on those landing pages, the 
College is able to collect names and email addresses of prospects.  

Immediately, prospect information was gleaned and the College began an aggressive 
email campaign to prospects exploring careers in Mechatronics, Automotive Systems, 
Welding, Computer-Integrated Machining and HVAC.  



3 | P a g e  

 

The campaign includes a first-time ever messaging strategy to raise awareness of career 
opportunities in advanced manufacturing among Alamance County business and industry. 

The campaign also included enhancements to program-specific pages at the College’s 
website. North Star Marketing closed out the month with a traditional direct mail 
campaign to Alamance County households representing specific demographics that 
suggest an interest in advanced manufacturing careers. 

In November, the College’s marketing office continued a more traditional advertising 
campaign to promote spring registration via TV, radio, newspaper, magazine, billboard, 
theater, email blasts, texting, and multiple direct mailings. 

6. The New York Times in November featured a Computer-Integrated Machining student 
who began her college career at ACC in the dual-enrollment Career & College Promise 
program. The student was featured in part because few females enroll in that male-
dominated program. 
 

7. The Biotechnology Center of Excellence Speaker series – aimed at raising awareness of 
bio-science careers in the region - welcomed in November executives from Qiagen, the 
Research Triangle Institute (RTI), and the UNC Lineberger Cancer Center. 

Speakers engaged ACC students and discussed rewarding careers in biotech, pharma, 
medical device, and research. 

8. The inaugural Student vs. Staff/Faculty basketball game on Nov. 17 raised a little money 
for the Phi Theta Kappa honors society and raised a lot of spirit during that contest on the 
College’s relatively new outdoor, multi-sport court. 

Both rosters included a female player. Students won the contest 33 baskets to 19. 

The College plans to make this game an annual event in the fall.  

9. Save the date: Business & Elected Leaders Breakfast (Dec. 6); Girls Take Over Tech 
outreach event (Dec. 13); Annual College Holiday Party (Dec. 15); Christmas-New Year’s 
Break (Dec. 15-Jan. 1); Spring semester classes begin (Jan 8); Easter Break (March 30-31); 
Commencement (June 8) at Elon University Alumni Gym. 
 

10. In November, six outside groups utilized ACC facilities, including Eastern High School and 
Toastmasters. 

The College has hosted 107 outside groups so far this year. Facilitating community groups 
to leverage college facilities has been part of a long-term marketing campaign to tell 
ACC’s story. 
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11. Alamance Community College received media attention in November that included the 
following:  

 Nov. 15 
The Burlington Times-News reported that ACC was having the 2018 Commencement 
ceremony in June at Elon University. 

 Nov. 16 
The Alamance News reported that former N.C. Senator Tony Foriest was appointed to 
the College’s Board of Trustees. 

The Alamance News reported that ACC is proposing to include east and west satellite 
campuses as part of a requested bond referendum.  

 Nov. 19 
The New York Times featured a Computer-Integrated Machining student who began 
her studies at ACC via the Career & College Promise program.  

 Nov. 23 
The Alamance News reported that ACC trustees are deliberating plans to include a 
$10 million Public Safety Training Center in a proposed $39.6 million bond 
referendum. 

The Alamance News reported that trustees approved having sworn law enforcement 
officers on the College’s staff. 

The Alamance News reported that an ACC Horticulture student was awarded the N.C. 
Work-Based Learning Association’s William D. Weston Student of the Year. 

 Nov. 30 
The Alamance News reported the results of an Elon University marketing class project 
that examined potential voter support of proposed education bond referendums by 
ACC and ABSS. 


